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There is so a (gorgeous, sexy) life after thirty 

MAY 1971 H CANADA'S NATIONAL MAGAZINE 35<f 

Macleans 


JOHN TURNER: The once and future contender 




Its mildness 
is no accident 



Matinee. 


We make it mild 
onpurpose. 


TRUE ECONOMY 
ISN’T MORE MILES 
TO THE GALLON. 
IT’S MORE YEARS 
TO THE CAR. 

These days, a lot of people think the way to save a little money is to buy 





It isirt just a question of Dark or Light 

Thatfs why Captain Morgan became Canada’s best-selling Rums. 


Captain Morgan Rums 


l WHY I 
5 BELIEVE IN 
5 MACLEAN'S 
; AND 
; WHY 
S MACLEAN'S 
S BELIEVES IN 
: CANADA 








































THE VIEW PROM - 

OTTAWA 

BY STEVEN LANGDON 
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;! ASA 
a ONE-TERM 
; PRESIDENT 



The longer the cigarette 
[the smoother the smoke. 


Benson ^Hedges 100s. 
Now milder than ever 
and still the same price 










THE VIEW FROM 

QUEBEC 

BY CLAUDE LEMELIN 



; BOURASSA'S 

;! FIRST 

; YEAR: 

l IS 

! THE 

“ MAN 
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f MIRAGES 





Proven tuning fork accuracy! 


ACCUTRON 

by BULOVAi> 











Who would have thought of making 
a\bdka Martini in Moscow? 

rrs . 


Alberta \bdka 

makes a BejnSKHft* everything. 







































We’d like to 
show you an example 
of how perfect 
our printing can be. 

But it’s 

























NOW YOU CAN OWN THIS MAGNIFICENT BUNGALOW 














Something weVe 
been saving for the 


Triple Crown. 



Tlimer: 

the once and future 
contender 


BY CHRISTINA NEWMAN 




















There is so a 
(gorgeous, sexy) 

life after thirty 





ByKeitha 
McLean 
who is sexy, 
gorgeous (left) 
and about 
to turn thirty 





















How to watch 
the Stanley Cup 
by Jacques Plante 
















PETER C. NEWMAN, 
EDITOR OF MACLEAN’S, 
ASKS CLAUDE RYAN 
EDITOR OF LE DEVOlk, 
ABOUT THE 
CRUCIAL ISSUE 
THAT DIVIDES 
CANADA: 


CANADA: ^ 

Quest* 

WHAT DOES 


QUEBEC 
WANT TO BE? 
















CLAUDE 
RYAN'S ' 


Answer 

QUEBEC WANTS 
TO BE PART OF 
A CANADA THAT 
RECOGNIZES THE NEEDS 
AND SPIRIT OF 
NOTONE 
BUT TWO NATIONS 










































































CHRYSLER 











The new Miranda Sensorex. 
It’s worth looking into. 


Miranda 






Flip-top cool is soft cool. 


you a quick blast of cool air. 

What’s unique about Carrier’s 
Cosmopolitan is the way its flip-top 




to 34,000 Btu’s—for every size room, 
most types of windows, all voltages. 

Until you see it in action, you may 
think the only thing different about the 
Cosmopolitan is its good looks. 

Carrier Air Conditioning 


(Canada) Ltd. 










Thenew 
sourdoughs 

PEACE, QUIETTHE MIDNIGHT SUN... 

AND A CHANCE 
TO MAKE A BUCK 


PHOTOGRAPHS f 



























































If you’re flying to London, 
you’ve already paid for Ireland. 










Walker's 

eaalOld. 


Hiram Walker’s Special Old Canadian Whisky 


The Winner. 












































































































29 fine, aged whiskies are 
carefully selected, then gently 
blended together to produce 
Adams Private Stock. 


Look into it. 





















Introducing the 

Asahi Pentax SpotmaticH 

with Super Multi-Coated 
Takumar lenses 

/ 


See your favour 


camera dealer 





































































Beefeater outsells 
all other imported gii 

Doesn’t that 
suggest something? 




Sr---- 
























CHIMO! 


The Canadian Surety Company 

T ,: ~™ 


Cfiimo (chee'mo) It's an Eskimo greeting 
meaning “I am your friend.” 





It has recently been brought to our attention 
that a lot of you people out there don’t like us. 


WHAT PEOPLE THINK ABOUT 
INSURANCE COMPANIES 

They won't talk straight to people 

47% 




44/o 

They hide behind the fine print 

37% 


25% 


They don't care about customers 

21% 



THE TRAVELERS 










































Rothmans cigarettes a 
160 countries, on more than 100 



